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@ Learning Objectives

As a result of this webinar, transportation industry stakeholders will be
able to:

Understand best practices for counter-trafficking public awareness
and outreach efforts

Identify effective counter-trafficking messaging and imagery
* Apply considerations for ethical storytelling
* Use existing resources to support local efforts
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Introductions

(L

U.S. Department
of Transportation

¢) USDOT's Role

"The only thing more effective than
millions of transportation workers
empowered to identify and report
human trafficking is hundreds of
millions of traveling Americans
helping with that same goal.
Together we can save people from
human trafficking across our
transportation systems.”

PETE BUTTIGIEG,
USDOT SECRETARY
R
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Strategic Oversight

Implement a consistent,

multimodal approach to

counter trafficking policy

and programs across the

Department informed by

the ACHT, NAP, PITF, and
others

DOT Counter

Traffickir
. “‘"--'

Functions

Public Awareness &
Education

Provide public and private
industry stakeholders with
public awareness and
education resources on
how to prevent, identify,
and report human
trafficking

U.S. Departiment
of Transportation

g Initiative

Global Policy &
Practice

Develop, promote, and
implement multimodal
transportation and
counter-trafficking policies
and recommendations
from the ACHT, survivor
leaders, and industry

* Information-Sharing and Analysis

Currently 600+ signatories across
all modes in 50 states.

Transportation Leaders Against
Human Trafficking (TLAHT)

Five Focus Areas:

Leadership Engagement Il;liiiugl

Industry Education & Sharing

Policy Development

Public Awareness and Outreach

&
J:

Join the Effort &
Sign the Pledge

Issue a
Leader Statement

Train Employees

Raise Public
Awareness
(A

U.S. Department
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COMBATING HUMAN TRAFFICKI

TLAHT Multimodal Training

NG

IN THE TRANSPORTATION SECTOR

ARENESS TRAINING

Pause (9 Combating Human Trafficking in' the'Transportation Sector:
awareness training.

Source: Transportation Leaders Against Human Trafficking (TLAHT) Combating
Human Trafficking in the Transportation Sector Awareness Training

U.S. Departiment
of Transportation

Materials

Do you feel safe?

iSe siente seguro?

Para obtener ayuda y apoyo:
Textea 233733 o llama 1-888-373-7888

2477 - Niimero gratuito - Confidencial - Mas de 200 idiomas

For help and support:
Text 233733 or Call 888-:
» idential - 200+ uage:

i ig i wales
a cambio de dinero, comida, vivienda, transporte o cualquier otra cosa.
Pida ayuda oi alguien:

has the right to force you to work or have sex for money, food,
transportation, or anything else. Ask for help if someone:
+ Controla sus movimientos, documentos de identificacion, dinero o lo que dice
 No respeta los acuerdos de trabajo, de vivienda o financieros

« Controls your movement, identification, documents, money, or speach
« Does not honor work, housing, or financial arrangements

« Hurts, or threatens to hurt, you or your loved ones

« Threatens to report you to immigration officials or law enforcement

* Lo hace dafio a usted o a sus seres queridos, o amenaza con hacerlo

o autoridades policiales

() -
sxommmne, | B : sname, | B

TLAHT Multimodal Awareness

National Human Trafficking Hotline
Text 233733 or Call 888-373-7888
2477 - Toll free

Confidential - 200+ languages
In an emergency call 911 or contact
local authorities.

Indicators of Human Trafficking
Human traffickers recruit,
transport, and exploit their victims
via waterways in urban, rural,

and tribal communities. Victims/
traffickers can be of any age, race,
ethnicity, sex, gender identity,
ability, nationality, citizenship, or
socioeconomic background.

Q

U.S. Department
of Transportation

Maritime/Port Indicators
- Controlled movement, identification,

money, documents, luggage, and speech

- Signs of physicallemotional distress,

abuse, or branding

- Improper clothing for weather

ortravel route

 Maytravelwith few/no belongings
- Difficulty articulating reasonable, logical

travel plans and responses sound
scripted/inconsistent

 May notknow person who purchased

theirticket, their fellow traveler, orwho
is picking them up

+ May use prepaid credit cards

andgiftcards

 Works excessively long hours and/or

is provided few or no breaks

- Employer withholds pay, pays less than

agreed to, or coerces contract extension

transportation.gov/TLAHT/Campaign

>

Source: Transportation Leaders Against Human Trafficking (TLAHT) Multimodal

Awareness Campaign

U.S. Department
of Transportation
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Materials Cont’d

PUTTHE
BRAKES ON

HUMAN
TRAFHCKING

TLAHT Multimodal Awareness

Source: Transportation Leaders Against Human Trafficking (TLAHT) Multimodal
Awareness Campaign

U.S. Departiment
of Transportation
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Blue Lightning Initiative (BL

* Interagency: DOT, U.S. Department of
Homeland Security (DHS), and U.S.

Customs and Border Protection (CBP)

*  Voluntary Partnership: MOU with U.S. HUMAN TRAFFICKING
aviation stakeholders + foreign carriers I‘mb‘”."‘””.d”’
servicing the U.S. sl oy

»  Purpose: Trains aviation personnel to INDIGATORS

recognize and report human trafficking

)

End Human Tr

(73 BLUE LIGHTNING

A Guide for Aviation Personnel to
Recognize and Report
Suspected Human Trafficking

E@ OBLUE ‘@

*  Partners: 140+ BLI Partners, 350,000+
Aviation Personnel Trained Eath e ot oo ok st sy

dhs.gov/bluecampaign/indicators

Q

U.S. Department
of Transportation
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USDOT GRANTS AND AWARD
Funding Inclusive of Counter-Trafficking Efforts

Commercial Driver's Transit Public Safety Annual Combating
License Program (FTA) Human Trafficking in
Implementation (FMCSA) Transportation Impact

* $3+ million to support + $5.4 million to prevent Award (OST)
counter-trafficking human traffickingand + $50,000 for
efforts through driver’s other crimes on buses, innovative and
license standards and trains, and other forms shareable solutions to
programs of public combat trafficking in
transportation transportation

OTIP Major Functions

Protection Prevention Research and Policy
Victim service and assistance Training and technical assistance, Identification, coordination,
activities, grant programs, Child survivor engagement, public and implementation of
Eligibility and Adult Certification awareness, regional coordination, anti-trafficking research
programs, child victim and prevention education agenda, and supports
coordination activities, and the program and policy
National Human Trafficking Hotline development
CHILDREN &% FAMILIES

14



Group Purchasing
Labor Organizing  Organizations

K-12 Ed ti
Groups News & Communications ducation

Technology / Companies Childcare /‘ Colleges & Universities
Companfes g) Housing Providers \Q_ (6' Early Childhood
Transit /' Education
Companies ‘

Child Welfare i EDUC
Civic Groups

~ Businesses

Foreign Embassies & Consulates

Federal
(€(J Tribal
/'-* State
L/\_;Q-’ Territorial
¢ Public Health Local

Organizations

Philanthropic Organizations '}o Non-Profit and NGOs
Human Service Agencies} j’ Advocacy Groups
o

Social Services Providers «}\

Immigration

Organizations o « e Svstem* R
NelghborhoudOrgamzalmns}) \ Disability
0
Community Centers Organizations /

Family Support & Resource Centers Behavioral Health Agencies

LIC SAFETY UBLIC HEALTH
Community Action Agencies EALTH AND »6"' Emergency Medical Services
Faith-Based O r i l NQ__» Community Health Centers
substance Use )/ s Primary Care Organizations
Environmental Law Licensing &  Treatment Centers N
“This is not an Health & Safety  Enforcement  Inspection Home HEaIIh Public Health Agencies
exhaustive list Organications & Judiclary  Agencies Tribal Health

Hospitals

@ Public Health Approac

ADMINISTRATION FOE

CHILDREN &2 FAMILIES

Office on Trafficking in Persons

15

Q) Key PAO Initiatives

Traffickers leverage technology
to exploit individuals for
human trafficking.

oy

U.S. Department of Health and H

Human Trafficking Prevention
Month Toolkit

i mmm

Strategies for Survivor Economic
Empowerment

Econcenic srepouerment i

Sanuary 8, 2014

The Search for Missing Loved Ones Exploited
for Profit

The storie began o emerge, st by the dosens and then by the hurdreds. There

R P —

s of i County and dispiacod
rom ther communites.

ADMINISTRATION FOR

CHILDREN & FAMILIES

Office on Trafficking in Persons

16




TAT’S MISSION

TAT stands committed to educate, equip,
empower and mobilize members of key
industries and agencies to combat human

trafficking.

TRUCKING

SHIPPING &
LOGISTICS

TRANSIT
MOTORCOACH

SCHOOL
TRANSPORTATION

LOCAL
DRIVERS

ASSOCIATIONS

LAW
ENFORCEMENT

ENERGY
DEALERSHIPS

GOVERNMENT
AGENCIES

TRUCK
STOPS




BEST PRACTICES

Identify the problem and solution
» What does it look like?

» Who do we work with to end it?

TAT
19
Niche marketing to critical populations
» Clear call to action '
* Meets the needs of the industry 7
* Survivor-approved AN N
* Accessible and portable &7 N «Z:
* Speak their language o :ﬂ%%@ﬁ%s \§@
» Work strategically within industry/public " L g o
sector ox” B
TAT
20

10



BEST PRACTICES

Maximize entry points
» Connect the dots
) Build new programs

) Develop models/best practices for
widespread implementation

TAT
21
BEST PRACTICES
Partner well
» Build long-term relationships
) Just say “no” to mission drift
) Listen to and work on challenges that arise
TAT
22

11



BEST PRACTICES

Consultations

CSCEaYV=TN

National Center for State Courts

TAT
23
Protect All Children from Trafficking (PACT) PACT
We are a.men‘]ber of ECPAT Intc_arnatlone_ﬂ, a network of o by ECPAT-USA
organizations in over 100 countries working together to eliminate
the sexual exploitation of children.
Our Approach
Through education, partnerships, and legislative advocacy, we are building a world
free from child sexual exploitation and human trafficking.
A Youth & Legislative ) .I:ar.tn.ersmfps =
&  Community %’? Advocacy = ralnmg.s or
Education Professionals
WeArePACT.org
24
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Safety

Trafficking is often
connected to other
criminal activities,
including drugs and
violent assault, which
can jeopardize
everyone’s safety.

By reporting potential
suspicions, you can lend
a helping hand to

Why Transit?

Reputation

Trafficking is happening
all around us, all the
time.

Educating transit riders
and community member
on the combination of
signs to look for and
providing safety tips for
effective reporting of
potential incidents.

Financial &
Legal

Proactively
addressing
transportation’s role
in trafficking proves to
a transit agency’s
community that the
transit agency is a
responsible brand
that cares for its
riders.

®

Human Rights

Children's rights are
human rights based
on internationally
recognized law. As
global citizens, it is
imperative that the
transportation
industry take a stand
and protect children
from being exploited.

someone in need.

25

® . TRANSIT AGAINST
CHILD TRAFFICKING

A federally-funded
campaign that is
divided into three
integrated activities:

FTA funding continues to provide critical support
to the PACT FTA Project Team Collaborative.

Determine Transit
User Awareness of
Human Trafficking:

Data analysis and
modeling:

Develop awareness +
training materials
based on data derived
from awareness
assessments and
data analytics:

Human Trafficking awareness
assessment of transit riders &
community members pre- & post-
awareness campaigns.

Publicly available data + social
media data to predict Human
Trafficking patterns in partner
agency communities & nationally.

Final Strategic Comms Campaign &

related toolkit + presentation,

research findings, & effective
industry practices & strategies.

26

13



High-Level Goals

Objectives & Key Results:

Analyze research to inform the planning,
implementation, & evaluation of a strategic
public awareness campaign aimed at

Raise the public & transit
customer awareness &

f°rf‘f.°e|:.” a'bout el s curtailing the human trafficking of children at
[HICKITNG: its intersection with public transportation.
Create Toolkit Slide Decks with Recommendations for trainings & reporting

protocols for essential frontline transit teams
& potential other transit teams, to include
credible info about child sex trafficking looks
‘ like and educate on how to recognize and

safely report potential instances of child sex
trafficking.

Recommendations for Transit
Agency Partners’ Training &
Reporting Protocols:

Develop & use quantitative &
qualitative research methods
to substantially improve the Background research, including
e body of knowledge about how ~ comprehensive primary and secondary
human trafficking, especially research, as well as social media analyses;
Develop a Route-risk model.

of minors, intersects with
transportation industry. .:

Partnerships with Six Transit Agencies

. A Current Transit Agency Partnerships
Represent a cross-section of transit iHAgenCy P

operations:

B Transit Agency Partners

» Large, medium, and small transit
agencies

* Modally diverse: bus only, commuter
rail, light rail, heavy rail and
multimodal operations

Count

» Geographically diverse

» Demographically & linguistically
diverse 0

Small Transit Agencies  Medium-size Transit Ag Large Transit Ag




\ \
Foundational Principles

Public Awareness and Outreach

(L

U.S. Department
of Transportation

29

Foundational
Principles

= Person-Centered
= Trauma-Informed
= Culturally Responsive

= Data-Driven

30

15



Person-Centered
Approach Q

U.S. Department
of Transportation

31

@ Person-Centered Approach

The person-centered approach is defined as:
= Placing an individual’s priorities, needs, and interests at the center of the work

= Providing nonjudgmental assistance, with an emphasis on self-determination,
and assisting individuals in making informed choices

= Ensuring that restoring feelings of safety and security are a priority

» Safeguarding against policies, procedures, settings, and practices that may
inadvertently re-traumatize the individual.

A person-centered approach should also incorporate a trauma-informe
survivor-informed, and culturally competent (or responsive) approach. o

S Senior Policy O ing G Public A do hC i U.S. Depariment
ource: Senior Policy Operating Group Public Awareness and Outreach Committee: .
Guide for Introductory Human Trafficking Awareness Training of Trunsporiuhon

32
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& Person-Centered Approach

= |nclude messaging that meets people where they are.
= Avoid language that could be perceived as judgmental (impact v. intent).
= Use imagery and messaging that:

= Supports individual rights, dignity, autonomy, and self-determination

= Uses positive framing, which can elicit a positive response from the
audience and encourage action

e

U.S. Departiment
Source: HHS Office on Trafficking in Persons of Transportation

33

@ Person-Centered Approach

= Use person-first language (avoid dehumanizing language/labels).
= “Victim” = “person who has experienced human trafficking”
= “Homeless people” = “people who are experiencing homelessness”

= “Runaway” = “youth who has runaway” or “youth who is missing from care”

= Avoid using adjectives such as vulnerable, marginalized, and high-risk to directly
describe people. Consider using language that focus on the systems in place
and explain why and/or how some groups are more affected than others.

= “Vulnerable group” > “groups that have been economically and socially underserved”

= “At-risk groups” = “groups with higher risk of human trafficking”
= Avoid language like “rescue” or “save.” 0

U.S. Department
Source: HHS Office on Trafficking in Persons, CDC Preferred Terms for Select Population Groups & of Transportation
Communities

34
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@ Accessible

= Consider strategies, tactics, formats, channels, and trusted messengers that will
help you reach your primary audience

= Avoid jargon and use straightforward, easy to understand language
= Consider your primary audience’s reading level

= Translate materials (audio and text) into languages spoken by your primary
audience

= Assess digital content to ensure it is 508 compliant, remediated for screen
readers, uses alternative text, and includes subtitles
(A

U.S. Departiment
Source: HHS Office on Trafficking in Persons of Transportation

35

Engaging Lived Experience

Public Awareness and Outreach

a

U.S. Department
of Transportation

36
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@ Engaging Lived Experience

e N It is crumgl to_engage
experts with lived
experience during all

stages of the
campaign lifecycle.

o Q)
T (./

U.S. Departiment
of Transportation

AN

\ ‘
\ /

37

@ Engaging Lived Experience

= Survivor-Centered Approach: = Safety: Co-develop a plan that
Prioritize the needs and well-being prioritizes and ensures physical and
of survivors above your emotional safety.
organization’s own campaign goals = Confidentiality: Hold all information
= |nclusivity: Engage people from a gathered in strictest confidence.
variety of backgrounds and Base disclosure on their informed
experiences. consent and relevant laws.
= Empowerment & Strengths-Based = Compensation: Compensate
Model: Acknowledge and focus on individuals with lived experience at
the strengths and resilience of the the level consistent with other
person/people who experienced subject matter experts.
trafficking.
; 0
U.S. Department
Source: HHS Human Trafficking Prevention Month Toolkit | 2024 of Transportation

38
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@ Ethical Storytellmg

person to tell the story.

Be authentic with your intent and
purpose. = Protect identities.

= Be transparent. Share what is
possible and what is not possible.

Obtain informed consent.

Source: HHS Human Trafficking Prevention Month Toolkit | 2024

Consider whether you're the best Let the person telling the story lead.

= Don’t put people in situations where
Consider future impact. they are compelled to tell a story
they are not comfortable sharing.

e

U.S. Departiment
of Transportation
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& Voices of Freedom

180+

individuals

100+

conversations

The Archive

ADMINISTRATION FOR

CHILDREN&FAMILIES

on Trafficking in P

40




T T NI
Transit Ads

Bus, Subway, and Semi-Trucks

41

@ Interior Bus Ads

ADMINISTRATION FOR &
Office on Trafficking in Persons

42
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Truck Skirts

Impressions

1,258,127

2,642,817

3,895,944

Languages: English, Spanish,
and Creole (all locations)

ADMINISTRATION FOE

CHILDREN &2 FAMILIES

Office on Trafficking in Persons

43

-0 Harlem-148 st “Imir

* € Harlem-148 st Smin

Q) Subway Liveboard Ads

Languages:
English and Spanish

ADMINISTRATION FOR

CHILDREN & FAMILIES

Office on Trafficking in Persons

44
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u have
the right

to live, or 1mthwm Es
Not family, not friends,
not a partner, not a
landlord. No one.

Help is available when you need it.

Text 233733 or
Call 888-373-7888

The National Human Traficing Hotine provides
onfidential help regardiess of mmigration status.

Tieneglel*”
derecha,de

vivienda o cualquier otra
cosa. Ni familiares, amig
m pare;a un propietario.

Hay ayuda disponible cuando la necesitas.
Textea al 233733 0
Liama al 888-373-7888

L Line Nacon ontrala Tt o Prsonas fce
ayuda confidencil s importar t ostatus migrat

Q) Subway Liveboard A

Real gift
don't ne?
to be

one has the right to
force you to wol

Help is available when you need it.
Text 233733 or
Call 888-373-7888 NnOaw

‘The National Human Trafficking Hothine provides [ A YAYI AN
confidental help regardiess of mmigraton staus. T

Los regalos
no se

egalos no vienen con
ndiciones. Nadi
¢l derecho de obligarte a
trabajar o tener sexo para
"

o a
Ni familiares, amig
pareja. Nadie.

Hay ayuda disponible cuando la necesitas.
Textea al 233733 0
Liama al 888-373-7888

Lo Lves Hockr Cnkrle Tt Perseres fecs
mela in mportar i eetatiss migratoric

ADMINISTRATION FOE

Office on Trafficking in Persons

CHILDREN &2 FAMILIES

45

MAKE THE CALL,
SAVE LIVES

2805 1 1635.5001010 CAM)

TAT’S
LAW ENFORCEMENT
MODULES

ARE AVAILABLE FOR FREE TO ANY
LAW ENFORCEMENT AGENCY
AND LAW ENFORCEMENT OFFICER

46
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PACT’s Survivors’ Council

e A diverse group of women and men who serve as Lived Experience

Consultants

An independent program within PACT to inform all aspects of our work
Led by a full-time staff member, in consultation with a Board member who

serves as a Survivor liaison and supported by a Licensed Clinical Social Worker

with specialized training in trauma

e Members are compensated for any work performed on behalf of PACT

Survivors’ Council Mantra:

“Nothing about us without us.”

PACT Survivors’ Council Member Barbara Amaya

49

Creative Assets

Person Centered: Based on conversations with members of PACT’s

Survivors’ Council, the TACT creative assets feature quotes that illustrate

typical situations of child sex trafficking on transit

,////// @6

LOOK AT THE
| THOUGHT AGE DIFFERENCE
MY TRAFFICKER Tl
LOVED ME. AND THE MAN I'M

BUT THEY JUST TRAVELING WITH.
NEEDED ME TO GET HE'S NOT MY DAD,
THE JOB DONE. HE'S MY TRAFFICKER.

o @ @)

1 KNOW THE SIGNS OF CHILD SEX TRAFFICKING KNOW THE SIGNS OF CHILD SEX TRAFFICKING
- AND SAFELY REPORT THEM. AND SAFELY REPORT THEM.

MNover directly intervene
Instead CALL the Nationad Human

| WAS
SO SCARED .
| WOULD NOT
MAKE EYE CONTACT
WITH ANYONE.
I'D KEEP MY

HEAD DOWN, HAIR
COVERING MY FACE.

~ SURVIVOR OF CHILD SEX TRAITICKING

KNOW THE SIGNS OF CHILD SEX TRAFFICKING
*  AND SAFELY REPORT THEM.

50

25



Additional Creative Assets

66

SOME PEOPLE THINK THERE'S NO POINT IN WE GO UNNOTICED ON PUBLIC
REPORTING A POTENTIAL TRAFFICKING TRANSPORT. IT MAKES IT EASIER FOR

SITUATION, BUT IT'S IMPORTANT! TRAFFICKERS TO MOVE OR RECRUIT

MAKE NOTE OF WHERE YOU 99 THEIR VICTIMS.
WERE AND WHAT YOU SAW.

— SURVIVOR OF CHILD SEX TRAFFICKING

— SURVIVOR OF CHILD SEX TRAFFICKING

KNOW THE SIGNS OF CHILD SEX TRAFFICKING

AND SAFELY REPORT THEM.

Your well-being matters. If you need support or resources
T Acise MO, related to potential trafficking, please reach out to the LEARN MORE
National Human Trafficking Hotline at 1-888-373-7888
or text BEFREE (233733).

KNOW THE SIGNS OF CHILD SEX TRAFFICKING
AND SAFELY REPORT THEM.

Your well-being matters. If you need support or resources
related to potential trafficking. please reach out to the
National Human Trafficking Hotline at 1-888-373-7888

or text BEFREE (233733).

SEoTRANSIT AT Iy e
e CHILD TRAFFICKING E =
:

&
> TRANSIT AGAINST

51

Social Media

Since transit riders consume media mainly from their digital device, we created a series of targeted
social media posts. The key messages are primarily educational, to address the riders’ lack of
awareness on human trafficking on transit.

CAtATA

#1 #2 #3
THREE SIGNS g PR e Child who is easily =N EEGLPE I
OF CHILD SEX pupsYRRRertees: startled or afraid [EEICIALUGITEIES
TRAFFICK'NG “I was so scared | would not make eye “Look at the interactions between me and “Lock at the way they speak to me. How
contact with anyone. I'd keep my head the man I'm traveling with. Observe my they control me.”
i TRANSIT AGAINST down. hak oovering my face.; it aon —Survivor of child sex trafficking

—Survivor of child sex trafficking —Survivor of child sex trafficking

PACT and current transit agency partners are piloting material on a range of
platforms, including Facebook, Instagram, LinkedIn and Twitter.

52
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Youth Participation

Facilitated Group Discussion of Social Media Assets and Posters

with Youth Transit Riders (ages 21-23) "What stuck with
General: me is... “Look at
- . . the guy I'm
+ Participants are very aware of ads and posters on public transit. traveling with,
+ They pay extra attention when the ads feature eye-catching, bright colors. he’s older than
me” ...very
« Creative ads that are funny, quirky, or spark a reaction get the most attention. powerful, made

myself wonder if |
had seen that...”

TACT Campaign (on-transit ads and posters):
» Some participants: smaller text on the ads didn’t stick, only the larger quotes did.
» Multiple participants: it was unlikely they would scan a QR code on an ad.
» The two signs of child sex trafficking that they recalled were avoiding

T "Hesitant to report because
eye contact and being intimidated by an adult. would not Waﬁt to profile

someone and have the

hotline calls the child
protection services on 1
someone"

53

Trauma-Iinformed
Approach Q

U.S. Department
of Transportation

54
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Trauma-Iinformed Approach

A trauma-informed approach recognizes signs of trauma in individuals and the
professionals who help them and responds by integrating knowledge about trauma
into policies, procedures, practices, and settings; and seeking to actively resist re-
traumatization.

This approach includes an understanding of the vulnerabilities and experiences of
trauma survivors, including the prevalence and physical, social, and emotional
impact of trauma.

A trauma-informed approach places priority on restoring the survivor’s feelings of
safety, choice, and control. Programs, services, agencies, and communities can be

trauma-informed.
Q
&

S S Policy O Group Public A do hC 5. Depaciment

ource: Senior Policy Operating Group Public Awareness and Outreach Committee: fT =
ran rtation

Guide for Introductory Human Trafficking Awareness Training o ansporiaho

55
Trauma-informed Approach
= Avoid imagery and messaging that:
= Depicts/re-enacts violence
= Reinforces misconceptions about human trafficking
= Use imagery and messaging that:
= |s empowering and hopeful
= Uses positive framing, which can elicit a positive response from the audience and
encourage action
= Highlights a resource that demonstrates there is help available
= Avoid saying target, tackle, combat, or other terms with violent (‘
connotation when referring to people, groups, or communities. [
U.S. Department
Source: HHS Office on Trafficking in Persons of Transportation
56
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CHILDREN & FAMILIES

Office en TraMfieking In Persons

Image Library

Trauma-informed, inclusive imagery. Free, available for public use.

1 AN

BENEATH THE SURFAC

UNDERSTAND EXPLOTATION. SENDTRAFFICKING

57

Examples of
Trafficking in
Multiple Settings

Agriculture
Construction
Landscaping
Manufacturing

Restaurants

Domestic Cleaning

Dry Cleaning
Elder Care

Hotel Cleaning

58
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59

Call the National Human Trafficking
Hotline at 1-888-3737-888

WANT OUT OF Text the BeFree Text Line at 233733
THE LIFE? i

60
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LOVE DOESN'T
2| HURT.

aNos Y LOS PADROTES
108 PADROTE

jando Scott, un

Gall tho National Human Traffcking Hotine:
1-888-373-7888

Confidantal | Tol Froe 2477

62
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Culturally Responsive
Approach Q

U.S. Department
of Transportation

63

@ Culturally Responsive Approach

The ability of an individual or organization to interact effectively with people of
different cultures. This includes drawing on knowledge of culturally based values,
traditions, customs, language, and behavior to plan, implement, and evaluate
service activities.

Some organizations use the terms “cultural accountability” or “cultural
responsiveness.”

Q

U.S. Department
of Transportation

Source: Senior Policy Operating Group Public Awareness and Outreach Committee:
Guide for Introductory Human Trafficking Awareness Training
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@ Culturally Responsive Approach

Consider your own biases and how your knowledge, behaviors, attitudes, beliefs,
values and norms affect how you communicate.

= Avoid images that tokenize certain communities, histories, or trends by
overrepresenting individuals from communities of color as at-risk or
experiencing human trafficking and not depicting them in helping roles.

= Content should represent people in the communities for whom the information
is intended.

= Engage individuals with lived experience and other experts from the community

= Elevate specific cultural protective factors.

you are planning to reach in all stages of the process.

Source: HHS Office on Trafficking in Persons

e

U.S. Departiment
of Transportation
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Have you or the
community you
live or work in
been affected by
an emergency
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UNDERSTAND
YOUR RIGHTS
during disaster
recovery.

Hotline Cards

1(888) 373-7888

QAS CHAWEB’AL NACIONAL
CHI RIJ KIQ’AXEXIK WINAQ

QIGIO),
HO®®
OGO

Chech nik’aj chi tob’anem,
chatz'alk’atij we alaj wuj
g

Pocket Cards + Digital Resources

Disasters &
Emergencies

Qas ch’aweb’al chi kech

Alab’om Alitomab’

iq'axexik Winaq Yawab’ winaq/
mw:nnkamnalm Embarazo chi’l ri
k’ak’ ne’
(as Chawebial Nacional chi i taq e

73 7!
wokzib: 233733 Utzwachi rech UKoxomab'a e Nan
Ub’anik k'ax chech w;k :
e 833 852.6262

asChawena Nacioal i ) aq
01k clinct Ch b ) Maj rachoch
1.800. 656 4673 e 5 el ocera e

Ub’anik taq k’ax pa

taq le tzijonem chi 1. 800 786.2929

kixo'l k'ajolab’ @ Drogas chi'l tzam
{aq e Ub'ani ag ' pa aq e xch ewachd ool
1.866.331.9474 1 800 662.4357
wokizib: 22522

@ Ub’anik k'ax rech
uwaja "

Gas Chawotal Naioal i
Ubanik K'ax rech uwai

Ao 1 500 E"’f"z o0
wokzv: 88788 @) Kiyztal tan

K'axk’ol Ujachik tag Ramaj/Horas chil tag
o el " 1.866.487.9243
988 | woktziv: 988
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Office on Trafficking in Persons
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]

¢ i(uidado,

puede ser un engaio! Verifica la informacion y si detectas

algo raro, selicita ayuda, !
o

3 Nadiell

nales.
§11a persona con la que viajas te los quita, reporta.
At de it po o, verfau dentda.Los atanes

iNo estds sola, no estds solo!
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Spanish Language Assets '

Participating transit agencies utilized Spanish language TACT assets to
reach a broader audience.

Conoce las senales

TRES SENALES y reportalas de

TENIiA TANTO '. DE LA TRATA S ;
MIEDO GUE NO HACIA SEXUAL DE anera segura.

CONTACTO VISUAL . NINOS
CON NADIE. MANTENIA

MI CABEZA AGACHADA Xortone

CON EL CABELLO Eﬁl fﬁ] Eﬁl
#2

TAPANDOME LA CARA.

El nino que se
asusta facilmente.

— SOBREVIVIENTE DE LA TRATA SEXUAL DE NINOS

o “Pon atencién a las interacciones entre el
CONOCE LAS SENALES DE LA TRATA
SEXUAL DE NINOS, NINAS Y ADOLESCENTES hombre con el que viajo y yo. Observa mi
¥ DENUNCIALAS DE FORMA SEGURA. lenguaje corporal”.

—Sobreviviente de la trata sexual de nifios

S P

Data-Driven
Approach Q

U.S. Department
of Transportation
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@ Statistics

Avoid generalizing statistics or the scope of any research studies.

= Provide context on the source of the data collected (i.e., sample size,

denominator).

= Cite original sources and consider the data sources used.

= Avoid extrapolating national data from non-national studies.

= Be as concise and rigorous as possible when vetting data sources.

= Use precise language when describing what the data shows (e.g., incident

reporting versus prevalence).
= (Clearly state data limitations.

e

Source: HHS Human Trafficking Prevention Month Toolkit | 2024

U.S. Departiment
of Transportation
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Market Research

= Qualitative interviews (n=76) with seven
main audience groups (federal
employees; state, local, and tribal;
professionals with lived experience of
trafficking; service providers; health and
education; legal service providers; and
training and technical assistance)

= A survey of public information and
outreach materials on human trafficking
(n=819)

= Literature review (n=61)

@ LBS Market Research + Strategy

Consultant Group

= 23 external consultants

= Providing input on strategy, messaging,
distribution, and design

ADMINISTRATION FOR

BHILDREN&FAMILIES

n Trafficking in Per

72
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BECOME A TAT-TRAINED DRIVER TODAY!

ARE DRIVERS REPORTING?

WHO ARE DRIVERS REPORTING T0?

Local Security

O e
VSBDawhumsofwmﬂwnmwrm
waficing foweu nly 166 ok
tedt an nc

Law srforcement
arrive (54%)

0. 5.568 arivers racallod at loast

s have

177 drivers 17%) reported the.
Incident to mere than one entity.

smrmmﬂm The bMVN
(-888:373-7888)

'WHAT DO DRIVERS SEE AFTER REPORTING?

(Y

& TRANSIT

HUMAN TRAFFICKING RESPONSE POLICY

“This Human

the lves of *-odi Godtrey,
Transportation Research

v, trainees must know exsctly how
torespand to those

In order for human trafficking training 10 be truly effec

reports. Thisis why it
slangsido traning

TAT's Human Tomplats 2 bie

Al transit. |

Network (FTSON) / Center for

tha o for this Hume Traffickiog Response Procadrs
Tothelotk T ervgy core th Braey Comporate ‘

place. CUTR thenraisad the question at anational transit

Transpor
Transit Training ane T TAT)Program,
sasiyin Jogo and ianguage
tor teh 1
the following stustions:
+ Ahurman trafficking victim i lane and asking for help
afor help.

+ Potential recruitment is obsarved
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Awaren

ess of

Human Trafficking

High-Level Analysis Presentation on “Before Awareness” Ridership & Paid

Panel Assessment Data collaboration with Transit Agencies

General Observations &

Takeaways
Distilling &
documenting
demographic & data
| analyses.
75
Other Evaluation Methodology Criteria
In addition to Partner Transit Agencies’ Ridership & Paid Panel
Questionnaires: ‘
Work Plans to deliver
Tool Kits/Training & Reporting
Facilitated Protocol Recommendations to
discussions w/ Partner Transit Agencies for
Incorporating members of PACT  feedback
Transit Management Survivors’ Council
In-depth knowledge, attitudes, and Youth
facilitated discussions beliefs, & opinions
w/ Public- about child trafficking
facing/Frontline Transit
Team are being ()
conducted l
76
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Rider + Community Awareness
Questions (Partner Transit Agencies)

Types of questions include:
o Transportation mode, frequency of use, timing of use
o Media consumption: type, social media type/usage, mode of accessing
o General security awareness questions in their community and on transit

o Knowledge of human trafficking awareness campaigns in general, in their community, and on
transit

o Signs and knowledge about human trafficking and reporting

O Demographic information

77
General Observations & Takeaways
What Did We Learn?
W
Partner Transit Agencies — Different Operations & Demographics,
Similar Awareness Levels
78
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Ridership Observations

Different Operations & Demographics, Similar Awareness

Many respondents are

“That doesn't unaware that human

happen around trafficking happens

here as far as | everywhere, including in

know of” their communities and on
public transit in their
community.

“Thank you for trying

to Sfop thiS, a dear However, some

friend of mine was respondents have

trafficked a couple first_hand knowledge

years back. it’s having been

approached or know
trafficking
victims/survivors

heartbreaking and
needs more attention’

9

“Human trafficking on
public transportation?
Really? right out in the
open?”

“I have lost a friend to
human trafficking, sadly no
one will ever see her again.
Please keep up the great
work your organization is
doing. So my friend’s life
isn't forgotten.”

79
Ridership Observations
“o : “On existing signage: "...Call this
ar;p;;gns a;e number if you suspect
nee le 0 maxe f trafficking”, but there is NO
Eeop © ;nof?a :yvare 0 information that will help an
uman tratmcking. untrained eye identify a human
Even surveys like this trafficking victim.”
help.” i
Lack of knowledge of how to
respond or report safely
Genuine public interest of many “ ..Completely
to stop trafficking ® unaware of o
e trafficking or I'will take
what to look these thugs
— for..” on if | see it.
‘
80
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General Observations & Takeaways

Remarkable similarities among agencies, riders and non-riders regarding awareness, means
of learning about community issues

Most people use online/digital devices to access media at least daily.
Every age demographic analyzed except those 75+ get their news online.
o Most popular social media: Facebook, Instagram, YouTube, TikTok.

o Implication: Include social media hashtags which can reach a larger target audience in an
awareness campaign.

While most demographics are aware of campaigns through social media, further efforts are
necessary to engage nonbinary + transgender communities:

o Exploring alternative platforms where they are more responsive could enhance inclusivity
and reach.

81

General Observations & Takeaways Cont’d

Transit Agencies: Different Operations and Demographics,
Similar Awareness Levels

* Respondents ages 25-34 were the least aware and should be targeted in campaign efforts.
* The best days/times to target transit riders in these age groups may be:

o Weekday mornings (6-9am).

o Weekday afternoons (3-6pm).

o Daytime on the weekends (6am-6pm).

82
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Landing Page

#KnowTheSigns

"l was trafficked at 12
years old and traveled
alone on the bus. |
was so nervous | was
shaking. Nobody
asked me if | was
okay."

"I thought my
trafficker loved me.
But they just needed
me to get the job
done."

"Look at the age
difference between
me and the man I'm
traveling with. He's

not my dad, he's my
trafficker."

Survivor of child sex trafficking

Survivor of child sex trafficking

|:> WeArePACT .org/tact-campaign TACT@WeArePACT.org

83

* Comprehensive service referrals for
individuals who are or may be

experiencing trafficking NATIONAL

* Data and trends on human trafficking in
the United States HUMAN

* Tip reporting through an online
anonymous form HOTLINE

» Chat with a live advocate or text 233733
(BEFREE) to get help for individuals who 1-888-373-7888
are or may be experiencing trafficking or

to connect with local services. ‘
(A

TRAFFICKING

@ National Human Trafficking Hotline

U.S. Department
of Transportation
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@ StrongHearts Native Helpline

1-844-7TNATIVE (1-844-762-8483)

Safe, confidential, and anonymous
helpline for Native Americans affected
by domestic violence

* Online chat and text advocacy options STRONGHEARTS
advocate one-on-one

» All advocacy services available 24/7

¢ For more information, visit
https://www.strongheartshelpline.org

o

U.S. Departiment
of Transportation
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@ Q&A Discussants

Maha Alkhateeb Elizabeth Pfenning Kimberly Casey Kylla Lanier Lori Cohen
Senior Counter- Counter Trafficking  Program Specialist, Deputy Director Chief Executive
Trafficking Advisor, Advisor, OIT&T, OST, Office on and Co-Founder, Officer, Protect All
OIT&T, OST, U.S. U.S. Department of  Trafficking in Truckers Against Children from
Department of Transportation Persons, U.S. Trafficking (TAT) Trafficking (PACT)
Transportation Department of ‘

Health and Human (U

Services

U.S. Department

of Transportation
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transportation.gov/TLART

transportation.goev/stophumantrafficking

trafficking@dot.gov
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